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Caribbean Tourism 
ÁCaribbean ï most tourism dependent region in the 

world 

ÁBetween 1970 and 2010 Caribbean arrivals grew: 

ü from 4 million to 23 million for stayover 

üFrom 1.3 million to 20 million for cruise 

ÁGross tourism receipts above 1/3 of exports 

ÁEstimated 1 million workers directly employed ï over 

half of the labour force in some Caribbean countries 

 



The Caribbean Tourism 

Organization 

ÁCaribbean-focused tourism development agency 

ÁHQ in Barbados and marketing operations in 

London, NY and Toronto 

ÁMembers include at least 33 governments plus 

private sector, allied, affiliate and carriers 

ÁProvides services and information for the 

development of sustainable tourism for the socio-

economic benefit of Caribbean people  



Guiding Sustainable Tourism 

Development in the Caribbean 

ÁCaribbean Sustainable Tourism Policy Framework to 

guide the process: 

üDefinition of Sustainable Tourism 

üVision 

üGuiding Principles 

üDevelopment goals 

üPolicy Objectives 



Sustainable Tourism Defined 

ÁOptimal use of social, natural, cultural and financial 

resources for national development 

Áon an equitable and self-sustaining basis 

Áto provide a unique visitor experience 

Áand an improved quality of life 

Áthrough partnerships among government, the private 

sector and communities 

CTO Definition 



Caribbean Sustainable  

Tourism Vision 

ÁSustainable Tourism guiding vision: 

·The sustainable development of Caribbean tourism 

engenders a sector that is: 

ü Viable and resilient 

ü High quality 

ü Promotes empowerment and ownership 

ü Continues to enhance regional integration 

 

 



Tourism Product 
ÁAll the experiences of a tourist from when he/she 

leaves home to when he/she returns including: 

ütransportation 

üaccommodation 

üattractions 

üutilities 

üamenities e.g. road signage 

üservices e.g. visitor info centres, safety/security 

 

 



Accommodation Options 
ÁCamp sites 

ÁHome stays 

ÁBed and Breakfast 

ÁGuest houses 

ÁNature-based/eco resorts 

ÁHotels 

ÁResorts (including all-inclusive resorts) 

ÁVillas 

 



Visitor Attractions 
ÁAll sites/areas which are seen as major assets in 

attracting visitors to a destinations where the 

following conditions apply: 

·An admission fee is charged 

·A recognized management structure 

·Categorized as: 

· Natural  

· Cultural 

· Heritage 

· Built/Man-made 

 



Natural Attractions 
ÁCoastlines ï beaches, marine biodiversity, coral reefs, 

activities (snorkeling, diving, whale/dolphin watching, 
deep sea fishing, sailing/parasailing, surfing/windsurfing, 
water/jet skiing, submarine tours, underwater museum) 

ÁLandscapes and geological formations ï 
mountains/hills, tropical forests, rivers, swamps, botanical 
gardens, caves, protected areas, volcanoes, sulfur 
springs, activities (cave tubing, kayaking/canoeing, 
hiking, mountain biking, zip lining, camping, canopy 
tours, segway/safari/helicopter tours) 

ÁTerrestrial biodiversity ï wildlife, birds, butterflies, 
(butterfly farms, bird watching, zoos, marine/national 
parks) 

 



Communing with Nature 
Hiking Agrotourism 



Agro/Eco Community-based  

Tourism Attractions 

·Farm tours and stays 

·Farmerôs markets 

·Plantations/estates trails and tours ï coffee, cocoa, 

banana, sugarcane etc. 

·Community-based festivals, events and attractions 

·Home stays 

·Voluntourism opportunities 

 



Community-based Tourism 

Variety of Local Craft Buying Local Craft 



Cultural Attractions 
ÁFestivals: 

·Carnivals (T&T, Crop Over, Junkanoo etc.) 

·Music (jazz, creole, steelpan, zouk, calypso, reggae 

etc.) 

·Heritage  

·Religious (Hindu, Muslim, Catholic, Baptist etc.) 

·Food/culinary 

·Literary and film 

·Sports ï diving, sailing regattas 

 

 



A Taste of the Caribbean 
Enjoying Local Cuisine Traditional Cooking 



Heritage Attractions 

ÁMuseums 

ÁArt galleries 

ÁForts, garrisons, signal stations 

ÁCastles 

ÁPlantations (sugar, cocoa, coffee, bananas, citrus) 

ÁHistorical buildings and monuments 

ÁSlave trails (African Diaspora Heritage trail) 

 



Other Built Attractions 

ÁParks/water parks 

ÁDolphin shows 

ÁSports/recreational facilities ï race tracks, stadia, 

casinos, bowling allies, walking/biking trails, 

boardwalks/malecons 



Product Vulnerabilities 

ÁBut the Tourism Product especially in Small Island 

Developing States (SIDS) is vulnerable to: 

·Climate change impacts such as more 

intense/frequent natural disasters, loss of biodiversity, 

sea level rise, warming temperatures etc. 

·Inadequate resources to properly 

manage/maintain/upgrade attractions in some 

instances 

·Lack of continuous creativity/innovation (in some 

instances) in a very competitive marketplace 

 

 

 

 



THE RESPONSE 



Sustainable Tourism Product 

ÁHelps to conserve natural resources and biodiversity 

ÁRespects socio-cultural authenticity of host 

communities and conserve built and living cultural 

heritage and traditional values 

ÁProvides socioeconomic benefits to all stakeholders 



Preserving Natural Resources 

ÁCaribbean Hotel Energy Efficiency Action 

Program to improve competitiveness of small and 

medium-sized hotels through more efficient energy 

usage and reduced ozone depleting substances  

ÁCaribbean Carbon Neutral Tourism Program to 

build climate resilience in the tourism sector and 

provide a basis for a new destination branding 

platform 

ÁInitiatives to assess and adapt to climate change 

impacts based on different scenarios 



Preserving Caribbean  

Tourism Product 

ÁUNESCO World Heritage Sites 

ÁBiospheres 

ÁNational/Geo Parks 

ÁBotanical Gardens 

ÁMarine parks 

 



Tourism Human Resource 

Development and Hospitality 

ÁAnnual HRD Conference and training programs 

ÁCTO Foundation Scholarship and grants 

ÁCaribbean Hospitality Assured Program which recognizes 
excellence in the service environment* 

V8 certified properties in the Caribbean [The Bahamas (7) 
and Barbados (1)] 

ÁNational Tourism/Hospitality Institutes 

ÁNational Host/Ambassador programs 

ÁNational training programs for tourism and hospitality 
personnel 

*www.onecaribbean.org 



Visitor Satisfaction 

ÁMonitored via national exit/visitor satisfaction 

surveys and other research methods to enhance the 

visitor experience 

ÁCaribbean-wide programme being developed 



Managing Disaster Risk 

ÁStrategy and Action Plan developed for the 

Caribbean to help build a culture of safety and 

improve DRM capacity for management and 

monitoring. 

ÁWill create safer environments for locals and visitors 



Knowledge Transfer and 

Destination Promotion 

ÁTourism publications ï guides/manuals, newsletters 

ÁSeveral Annual CTO conferences and events focusing 
on: 

üTourism Human Resource Development 

üSustainable Tourism Development 

üDestination marketing/PR e.g. Caribbean Week in NYC, 
Caribbean tourism events, campaigns, brochures 

üTourism tactical and strategic planning issues 

 

ÁParticipation at key tourism trade shows 



Awarding Excellence in 

Tourism 

ÁAnnual CTO-TravelMole Caribbean Excellence in 

Sustainable Tourism Awards  

ü2011 Winners ï Harrisonôs Cave, Barbados and 

Surama Village Eco Lodge, Guyana 

 

ÁOther Tourism Awards 



Caribbean Tourism Standards 

ÁAccommodation 

ÁTransport 

ÁAttractions 

ÁHealth/safety 

ÁServices 

ÁOther 

ÁPartnered for Quality Tourism in the Caribbean (past 

programme) 



Tourism Certification 

ÁGreen Globe: 

üInternational brand for sustainable travel, tourism and 

related green businesses 

üBased on internationally accepted criteria for 

sustainable operation and management of travel and 

tourism businesses 

üOver 50 GG certified businesses in the Caribbean 

www.greenglobe.com 



Green Globe Certified Hotels 
HOTELS NUMBER HOTELS NUMBER 

ANTIGUA/BARBUDA 4 GRENADA 3 

ARUBA 2 JAMAICA 6 

THE BAHAMAS 1 NETHERLANDS 

ANTILLES 

1 

BARBADOS 10 PUERTO RICO 3 

BELIZE 3 SAINT LUCIA 4 

CAYMAN ISLANDS 4 SAINT VINCENT 

AND 

GRENADINES 

1 

DOMINICA 1 TURKS  & 

CAICOS  

1 

DOM. REPUBLIC 4 TOTAL 48 



Green Globe Certified Attractions 

ATTRACTIONS NUMBER 

ARUBA 1 

BARBADOS 1 

CAYMAN ISLANDS 1 

TURKS AND CAICOS ISLANDS 1 

TOTAL 4 



Green Globe Certified  

Transportation and Travel Businesses 

TRAVEL COMPANY NUMBER 

TURKS AND CAICOS ISLANDS 1 



Earth Check Certification  

ÁWorldôs largest Certifier of sustainable travel and 

tourism operators 

ÁBenchmarking, certification and performance 

improvement systems  

ÁWeb-based solution for small and large 

organizations to track and measure resource use 

and waste output, enhance  design and operational 

efficiencies and encourage CSR. 

Á36 Earth Check Global certified businesses 

 

www.earthcheck.org 



Earth Check Certified or 

Benchmarked Properties 

HOTELS NUMBER ATTRACTIONS NUMBER 

ANTIGUA/BARBUDA 3 

ARUBA 5 

THE BAHAMAS 1 

BARBADOS 4 

GRENADA 2 

JAMAICA 14 JAMAICA 2 

SAINT LUCIA 3 

TURKS  & CAICOS 

ISLANDS 

1 

TOTAL 33 TOTAL 2 

DOMINICA Destination 



Caribbean Blue Flag Certified 

Beaches and Marinas 

ÁThe Blue Flag is an internationally recognized 

symbol of quality for beaches that are well managed 

and adhere to a system of key environmental criteria 

for safety, cleanliness and environmental awareness.  

ÁBeaches ï Dominican Republic (12), Jamaica (10), 

Puerto Rico (6), Turks and Caicos (3) 

ÁMarinas (The Bahamas (3), Jamaica (1), Martinique 

(1), Puerto Rico (2) 

 

 
www.blueflag.org 



Marketing Caribbean  

Sustainable Tourism Products 

ÁDiversity ï people, cultures, products 

ÁNiches that lend themselves to sustainability 

principles include  agro, culinary, natural and 

cultural/heritage/festivals, eco/nature/soft adventure 

ÁFriendliness/Hospitality/Service  

ÁUniqueness - culture and heritage/history 

ÁShould be reflected in branding, tag lines and 

messages 

 

 



Selling Sustainable Tourism 

Products 

ÁMeaningful and memorable experiences 

ÁAuthenticity and uniqueness 

ÁLearning/creative opportunities 

ÁSocial responsibility (environment, community 

development) 

ÁSelf-improvement and personal satisfaction 

ÁCultural understanding 

 



CONCLUSION 
VThe Caribbean has been taking steps at the regional and 

national level to encourage the development of the tourism 
industry in a sustainable manner. 

VThis is an ongoing process and has had its share of 
successes and challenges like in other parts of the world. 

VCTO is trying to encourage investment in and development of 
tourism products that are in keeping with tourism sustainability 
principles. 

VCTOôs promotional activities are also targeted to the growing 
number of  experiential travellers who seek more meaningful  
and diverse travel experiences.  

VWe need the support of the travel trade in promoting not just 
the sun, sea, sand product but also products that speak to 
these type of unique experiences as well as to increase repeat 
visitation. 

 



Sun, Sea Sand 

Bermuda Beach 



é.So Much Moreé 



NATURAL 

WONDERS 

KAITEUR FALLS, 

GUYANA 



LEARNING 

Leatherback 

Turtle 

Conservation ï 

Trinidad and 

Tobago 



MEANINGFUL 

EXPERIENCES 

Terrestrial 

Biodiversity 

Conservation - 

Venezuela 



CREATIVITY  

with a purpose 

Moliniere 

Underwater 

Sculpture Park, 

Grenada  

ï first in the 

world 


