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Travel and Tourism Context
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Motivators of
Consumer Behaviour
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Future Trends in
Consumer Behaviour
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Turning Trends into Action
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Turning Trends into Action
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Opportunities for Caribbean
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Experiential Tourism
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Cultural Tourlsrr
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ravel Values & Behaviours

Experience nature and cultures for
personal growth — no crowds!

CU|tura| Cran Crivite
I 1TCT JIJ“ Lo
Explorers
Have fun seeing and doing
Learn about cultures by being everything with my friends and

there being the centre of attention



Role of Tourism Action Committees
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Sustainable Tourism
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Three Dimensions
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Environmental Sustainability
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Goals

1 Physical integrity:
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Goals
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Caribbean World Heritage Sites
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Goals

4 Environmental Purity:
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Economic Sustainability
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Goals

1 Economic Viability:
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Goals

1 Local Prosperity:
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Human Resource Sustainability
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Goals
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Human Resource Development
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Training
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Agrotourism Project
Panama
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Project Components
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Project Components
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Achievements
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Ecotourism and
Soft Adventure Project
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Punta Islita Hotel
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Punta Islita Hotel Services
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Interest Groups and Role
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Project Funding
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Environmental Sustainability

4 Contribution to natural area conservation:
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Environmental Sustainability

. Education and Interpretation:

f'.

ENORENIcEENENUEIBABIRUIENIOLEI NN
Irlcoroorzitinie) cullttirall sinlel Srvirarirrlernte))
zjillfas o) ¢f)/e Visitars ¢ ale|tle, zlll=rotisie)

CAPETIENCE

_i.1

U Trelnlsle) cotirsas for lacz] rasicanits to anlzlo)e
trlen) fo) Jrlem']f\/ tENEIHBUSIOPPORUURIHESN

trle zlrez) crlel fo Urldlariz e dnigle oWl orgjecs



Environmental Sustainability

., Environmental practices in development
and operation of ecotourism facilities,
establishments and services:
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Economic Sustainability

1 Marketing and promotion:
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Economic Sustainability

1 Business Profitability:
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Social/HR Sustainability

4 Community involvement and benefits:
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Key Lessons In
Environmental Sustainability
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Key Lessons In
Economic Sustainability
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Financing Tips for CBT Projects
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Financing Tips for CBT Projects
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Key Lessons in
Human Resource Sustainability
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Useful Websites
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