
Future Techniques & Technologies
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• Over the past three days we have looked at:

– Basic building blocks of an Internet Marketing Program

– Processes and methodologies to develop & manage the 
E-marketing Plan

– E-marketing Tools & Technology

• What does the future hold?
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Round Table

“A good hockey player plays where the 
puck is. A great hockey player plays 

where the puck is going to be”

Wayne Gretzky

• Let’s discuss what we feel will be important in the next two to 
five years
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Participant Focus Group

1. What are some methods that you use to determine where you will go 
on vacation? (i.e. Search Engine like Google, referral from a friend, 
past experience) 

2. What do you like to see on a Website when you are planning your 
vacation? (description of the destination, itineraries on what to do with 
children, photos, videos, history, culture, etc.) 

3. What is the main reason that you use the Website for? Is it to search 
for information about the destination, to find out about hotels, to make 
a reservation, etc.? 

4. What do you think about “reviews” about the destination or hotel from a 
third party? 

5. How many times would you go back to visit the Website if it was 
useful? 
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Participant Focus Group

6. Do you ever sign up to receive special offers or newsletters from 
Websites? 

7. What makes you absolutely crazy when you go to a Website? (what 
don’t you like!) 

8. Using percentages, answer the following: 

6. a. what percent of the time would you use a Website to get information?

7. b. what percent of the time do you rely on an offline or print advertisement?

8. c. what percent of the time do you get a brochure to get information about a 
destination or property?

9. d. what percent of the time do you call directly to get information?

9. What does the future look like in terms of Websites for destinations? 
(What do you think Websites will look like in five years? What would 
you like for them to have? 
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Blogs
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E-CRM: RSS2 & Podcasts
Podcasting is a way to receive audio files 
over the Internet

Leverages RSS technology 

When a new audio clip is posted 
subscribers will automatically have the 
media downloaded to their mp3 device 
via their personal computer. 

A person can listen on a computer or an 
MP3 player 

A destination might use Podcasting by 
allowing travelers to download such 
things as walking tours, eco-tours etc

Commentary on local events and 
activities. 

Travelers could listen to the Podcast, 
adding to the entertainment and 
enjoyment of the trip

Engage future travelers
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E-CRM: VLOGS & Mapping
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E-CRM: VLOGS & Mapping
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E-CRM: Mapping
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E-CRM: Virtual Tours

• Participant Survey:

– Examples of maps, virtual tours or video already implemented
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E-CRM: Virtual Tours

http://www.supertour.com/branded_v1_2/aspenchamber.aspx
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E-CRM: Mobile & Vlogs



Felix Laboy & Paolo Torchio – September 2006 38

E-CRM: Bloggers Beware

User-generated content: 

Everybody’s doing it… but who’s sorting it?

• Meteoric rise of social networks and user-generated content has caught the 
attention of the travel industry

• Online travel agencies, suppliers, portals and metasearch companies all 
reported that they have started incorporating user-generated content into their 
Web sites or they plan to

• Travel companies will need to have a strategy for helping users identify the 
information that will be most useful to them. 

• When asked how they intend to sort and rank user-generated content, several 
indicated their strategies are still under development. 

– Let the games begin! 
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E-commerce

As discussed on Day 1:

• According to YPB&R 2006 National Leisure Travel Monitor:

– 9 out of 10 respondents: ability to compare and combine airfare and 
hotel rates = CUSTOMIZATION

• Overriding consumer sentiment: “want it MY WAY”

Participant Survey: 

How many of you have some e-commerce tool incorporating 
dynamic packaging on the site?
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• Dynamic Packaging Definitions:

– SHOPPING CART = ability to assemble multiple individually priced 
components of an itinerary in a single transaction

• Credit card entered once

• Single Confirmation

– DYNAMIC PACKAGING = dynamically price generated based on 
the components included in the itinerary –

• Single package price
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E-Commerce tools
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Consumer Focus Group

1. What are some methods that you use to determine where you will go 
on vacation? (i.e. Search Engine like Google, referral from a friend, 
past experience) 

2. What do you like to see on a Website when you are planning your 
vacation? (description of the destination, itineraries on what to do with 
children, photos, videos, history, culture, etc.) 

3. What is the main reason that you use the Website for? Is it to search 
for information about the destination, to find out about hotels, to make 
a reservation, etc.? 

4. What do you think about “reviews” about the destination or hotel from a 
third party? 

5. How many times would you go back to visit the Website if it was 
useful? 
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Consumer Focus Group

6. Do you ever sign up to receive special offers or newsletters from 
Websites? 

7. What makes you absolutely crazy when you go to a Website? (what 
don’t you like!) 

8. Using percentages, answer the following: 

6. a. what percent of the time would you use a Website to get information?

7. b. what percent of the time do you rely on an offline or print advertisement?

8. c. what percent of the time do you get a brochure to get information about a 
destination or property?

9. d. what percent of the time do you call directly to get information?

9. What does the future look like in terms of Websites for destinations? 
(What do you think Websites will look like in five years? What would 
you like for them to have? 



Thank you!

Presenters:

Felix Laboy flaboy@esitemarketing.com
Paolo Torchio ptorchio@esitemarketing.com




