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PROPOSED PROGRAMME OF ACTIVITIES FOR THE OBSERVANCE OF CARIBBEAN TOURISM DAY

2ND November 2010

Barbados/CTO: 

· A one-hour “live” television programme on state broadcaster, CBC TV, dealing with the outlook for Caribbean Tourism and the important role tourism plays in our development. 
· A one-hour show on the Caribbean Media Corporation (CMC)’s Carib Vision cable channel looking at the state of Caribbean tourism and CTO’s role in Caribbean tourism. The proposed panel will include the top policy-makers/executives of CTO, hotel, airline and cruise. The suggested broadcast time is 9:00 p.m. on 2nd November.
· Regional broadcast of an edited version of BA CEO Willie Walsh’s presentation to the Leadership Strategy Conference to launch the CTO’s Tourism Talks series. This presentation will also be streamed on CTO TV.
· Regional broadcast of an edited version of Daniel Levine’s presentation to the Caribbean Marketing Conference in New York in June. This presentation will also be available on CTO TV.
· A taped message from the CTO Secretary General to be posted on the Caribbean Tourism Day page on www.onecaribbean.org.
New York/Canada: 

· Pitch national on-air cooking segment with highly acclaimed Caribbean chef.  

· Approach a major regional partner, such as Travelocity, Expedia, JetBlue, West Jet, etc., to launch a campaign around CTD. 
· Work with NYC-based/Toronto-based Caribbean food trucks and restaurants to offer CTD specials which would be promoted via social media networks. 

Region-Wide Initiatives:

Welcome Party: 
· All participating CTO member countries to feature a local band to play local music at the airport arrival area throughout the day when flights land.  Top tourism officials/Minister of Tourism to greet visitors upon arrival and invite media to cover. (ideally, if possible, all Ministers would commit to the same time period so that there is regional collaboration and can be promoted as such).

  
· Encourage hotels/resorts to participate and incorporate something into the daily programming to celebrate CTD (have CTD specials at restaurants, drink specials in observance of CTD, etc.).   

· Tourists receive a rubber Caribbean Tourism Day wrist band upon arrival, which will give them special discounts throughout the island at participating venues (nightlife events, restaurants, excursions, etc.).   
· Restaurants will feature signature Caribbean Tourism Day dishes.  Diners who order a meal will receive copy of recipe and packet of local spices to recreate the Caribbean flavor at home.   

· Reward loyal Caribbean visitors, frequent visitors (the number of visits to be determined by countries) are considered “honorary citizens” and receive local perks.
· Messages from various leaders including Prime Ministers/Premiers/Chief Ministers and Ministers/Commissioners of tourism in both broadcast and print media.
· Advertisements in local media (print and broadcast) promoting CTD and the theme.
· Promote round up offers via traditional PR efforts.
· Work with the Ministries of Education to encourage schools to organise activities – essays, art, poetry, etc - in observance of Caribbean Tourism Day

· Invite industry practitioners to talk to students and/or do demonstrations

· Be a “tourist for a day” and visit places of interest 

· Work with hotel associations to adopt a school in their districts for a day and invite students to their businesses to see first-hand how they operate

 

 Social Media:

· Create schedule for Facebook/Twitter updates to promote Caribbean Tourism Day.  To engage fans: 
· Post trivia questions about each island 
· Ask fans to share pictures, special memories from favorite destination on CTO/individual countries Facebook  pages 
· Create #CaribDay hashtag for Twitter followers to incorporate in tweets 
· Tweet notable Caribbean celebrities and their accomplishments 
· Link region-wide promotions through all social media platforms 
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One Sea, One Voice, One Caribbean


Caribbean Tourism Day Tuesday 2nd November 2010


SAVE THE DATE
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