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CARIBBEAN TOLD SUN, SEA AND SAND NO LONGER ENOUGH
-- Delegates attending 3rd Tourism HR Conference told to take advantage of region’s culture and heritage --
POINTE A PITRE, Guadeloupe (June 27, 2007) –  The Caribbean tourism sector can no longer be content  with the traditional sea, sun and sand and the industry must contribute to the quality of life of the region’s peoples, tourism human resource professionals and managers have been told.

With rapid change in technology and with the customer becoming more demanding, Caribbean professionals must also place greater emphasis on training and on discovering culture-specific industries, Elie Califer, Vice President of the Tourism Commission of Guadeloupe told more than 75 delegates gathered at the Arawak Hotel here for the opening of the 3rd Tourism Human Resources Conference.
“Given that the world is constantly changing, sand, the sea and the palm trees have now become insufficient. We must explore other areas to develop the industry,” Mr. Califer said. 
The tourism official stressed the region’s “rich cultural heritage and oral traditions”, saying these must be paraded to the rest of the world as a means of ensuring that communities are involved in and benefit from tourism.

“We have several monuments which attest to our countries’ histories. Our cultural heritage is very rich and we also have a strong oral tradition,” Califer said. “The diversity can be included in a development strategy for a multi destination tourist industry and an asset for our region.” 

This was also emphasized by Josette Borel-Lincerti, President of the Guadeloupe Tourist Board, who noted that the region would have gone a long way towards achieving sustainable tourism if it successfully exploits its cultural heritage for the benefit of its people.

 
“We in the tourist industry must ensure the industry continues to provide favourable conditions for our citizens and a lasting economy in terms of employment,” she said. “We need to ensure that the Caribbean is not only appreciated for the quality of its beaches but also for the human resource potential that we have and for our culture and heritage.”

Organised by the Caribbean Tourism Organization (CTO) in collaboration with the Guadeloupe Tourist Board,  the Guadeloupe Hospitality Institute and the Regional Council of Guadeloupe, the conference has brought together tourism and hospitality educators, trainers, human resource professionals/consultants and managers with responsibility for human resources across the region.
Participants attending the 27-29 June conference themed, “Leading Change in Tourism Within a Dynamic, Global Environment,” are debating issues like embracing change and shared leadership and empowerment, in workshops led by Caribbean university lecturers. Plenary sessions deal with strengthening Franco-Caribbean tourism relations; how the digital revolution shifts information and power toward the consumer; changing patterns in the world of work; and the present and future human resource needs. 

Delegates will also look at good practices in community based tourism; how to develop a tourism programme network and how to develop instructional material. A “Sharing Session” will also give delegates an opportunity to showcase innovative activities and programmes within and outside the region 

The 3rd Tourism Human Resources Conference is part funded by the European Union within the framework of the Caribbean Regional Sustainable Tourism Development Programme.
Caribbean Regional Sustainable Tourism Development Programme  

The CRSTDP is an eight million euro program, implemented over a three year period, by CTO, CHA and the Pontificia Universidad Catolica Madre y Maestra (PUCMM) as implementing agencies. 

It gives the opportunity to have the main Caribbean tourism public and private sector organizations (CTO and CHA) work co-operatively and share responsibilities in program activities and implementation.

Funded by the European Union, the CRSTDP’s objective is to contribute to making the Caribbean tourism sector more competitive and more sustainable, contributing to economic growth and poverty reduction and to fostering the sustainability and competitiveness of the Caribbean tourism sector through the establishment of a sustainable development policy framework. 

The Caribbean Tourism Organization
The Caribbean Tourism Organization (CTO), with headquarters in Barbados and marketing operations in New York, London and Toronto, is the Caribbean’s tourism development agency and comprises membership of over 30 governments and a myriad of private sector entities.

The CTO’s mission is to provide to and through its members, the services and information needed for the development of sustainable tourism for the economic and social benefit of the Caribbean people.  

The organization provides specialized support and technical assistance to member countries in the areas of marketing, human resource development, research and statistics, information technology and sustainable tourism development.  The CTO disseminates information on behalf of its member governments to consumers and the travel trade. 

CTO’s New York office is located at 80 Broad Street, 32nd Floor, New York, NY 10004, USA; Tel: (212) 635-9530; Fax: (212) 635-9511; E-mail: ctony@caribtourism.com.  CTO’s London office is located at 22 The Quadrant, Richmond, Surrey TW9 1BP, England. Tel: 011 44 208 948 0057; Fax: 011 44 208 948 0067; E-mail: ctolondon@caribtourism.com; CTO Canada is located at 2 Bloor Street West, Suite 2601, Toronto, Ontario M4W 3E2, Canada. Tel: (416) 935 0767; Fax: (416) 935 0939. E-mail ctotoronto@caribtourism.com. CTO Headquarters is located at One Financial Place, Collymore Rock, St. Michael, Barbados; Tel: (246) 427-5242; Fax: (246) 429-3065; E-mail: ctobarbados@caribtourism.com.  For more information, please visit www.doitcaribbean.com or www.onecaribbean.org.  
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