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Caribbean Week Circles the Wagons in 2009
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Weex back to Mew

Yark City after our

2008 hiatus,” said

Hugh Riley, interim
secratary genearal of the Caribbean
Tourism Organization {CTO) and co-
chiet operating ofticer for the
Caribbean Tourism Development
Company (CTDC),

"This yaar's program promises to
engage consumars, the Diaspora com-
munity, trade professionals, meeting
planners and med:@a by providing valu-
able destination mformation in the

form of seminars, a8 media markat-
placa, an incentive showcase, gala cal-
ebrations and interactive cultural
avents, mary of which are open to the
public.” Carbbean Wesk n Mew York
will follow the Second Annual
Canbbean Tourism Summit LACTS) in
Washington, D.C. on June 9-10, 2003.

Without sounding grave, Riley
addressed the media at a press conter-
encea last month regarding plans to cre-
ate strategic marketing aliances and
the economics of tourism to provide
steps the region ought to take to pro-
tect the industry trom the mevitable
dips in arrivals expected in 2009
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Hotals, he said are responding quickly
with aggrassive deals, Riley said a S60
million fund, representing direct contri-
butions from governments combined
with taxes, would be tapped to further
bolster the effort,

Far now, agents and censumers will
nave a plethora of Super Deals, soma
af which will only be avaiiable dgunng
Caribbean Week. A new Incentive
Travel Showcase will be added to the
Waek's avanis,

Same events are frae, but others
require ragistration.

To register call 212-635-9530; or visit
www.onecaribbean.org
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BELGIUM For Culhsre and Fun
EGYPT Comic Camel Relief
ISRAEL Tel Aiv's Revelahions
CHILE The Land of Extremes
PERU Festive
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