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SPECIALISTS IN THE ART OF TRAVEL

A600 travel agency member
locations

A20 Countries
(Americas, Caribbean, Australia &
New Zealand)

A7,000 luxury travel advisors
AL,350+ preferred travel providers

A$9.6 billion (US) in annual sales

A1.4 million travelers



Virtuoso Tourism Bureau
Partnerships

A55 tourism board alliances

ATraining provided on selected
destinations

A Educational trips enable
advisors to become
specialists/experts

A Sales opportunities/
campaigns through Tourism
Bureau sponsored advertising
and promotions
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PROFESSIONAL ADVISOR DEVELOPMENT

A500 online courses
available 24/7

AWeekly live webinars

Aln-person training at all
Virtuoso conferences

AEducational trips and
destination specialist
programs



Virtuoso Travelers
Affluent and in their prime

16% are age 35 — 49
49% are age 50 — 65

30% are age 66 — 79

73% earn $100k+
22% earn $250k+




Virtuoso Travelers
Have passports, will travel!

60% will take 3+
short trips this year

32% will take 3+
long trips this year

77% prefer independent or
privately guided tours




Virtuoso Travelers
Thelir top travel pursuits

1. Cruising 56%
2. Beach 33%
3. Historical 31%
4. Cultural 29%
5. Adventure/nature 27%
6. Relaxation/Spa 26%
/7.  Romantic 19%
8. Safari 18%
9. Family/multi -gen 15%

10. Educational 9%




