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Objective
The objective of the Diaspora Rediscover Home
Card Program is to;
1. Provide indigenous citizens of Caribbean
countries with;

« Opportunity to save on costs

 Receive incentives, points and rewards when
traveling and spending within Caribbean countries

>. 'Track spending behavior of the Diaspora, and
harness the data for analysis
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The Problem

At present, the spending behavior of the
Caribbean Diaspora population is not being
monitored effectively;

e Lack of tracking methods or systems

e Lost marketing and promotion opportunities to
increase foreign expenditure

* Need for a collective solution to drive greater
traffic to the Caribbean



The Solution

Rediscover Home Technology Platform;

e Contactless smart card technology

» Track visitor expenditure and sales -
« Unlock valuable transaction information
» Optimize marketing strategies from data

» Reads and writes transaction and loyalty information
to cards and servers

» Secure collection and storage of information

» Can be access by internet via Ethernet/Wifi/4G
Rediscover Home Technology Ecosystem

Social Community via the Rediscover Home Website



Smart Cards

*Ease of use

*Security of transactions,
points, and rewards
*Uses embedded
microchip

Smart Terminals

*Mini stand-alone
computers

*Stores & uploads
transactions to server

Software

*Processes transactions
«Calculates points &
rewards

*Reporting & analytics

echnology Platform
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Local businesses

selling the card:

travel agencies,
airports, etc.

Visitor seeks
greater value
during their visit.

Distribution Technology Preferred
Partners Platform Partners

Social
Community

Social Community
allows greater sharing
of information and
experiences.

Local businesses
offering preferred
rates and perks.
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Website (Social Community)

Social Community platform populated with profiles
from;

e Diaspora members

 Preferred partners

e Distribution partners
Member profiles contain information such as:

demographics, travel schedule, interests, loyalty
points and rewards etc.

Member profiles can be used to discover new offers
and experiences from preferred partners

e Exclusive offers can be matched with member profiles
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Applications
Can be adapted to support Public/Private sector
initiatives
Applications includes;
e Stored value on cards
e Gift cards
* Preferred Rates model
e Loyalty System
» Collect loyalty points
» Redeem rewards
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~ Diaspora Member Benefits

e Silver Card $20USD ($10USD/Yr)

» Valid for 2 years

* Preferred rates for products and
services through our Preferred
Partners = Savings

» Ability to earn Loyalty Points based on
spend and receive rewards®

* Access to Perks such as complimentary
products/services from Partners

* Access to Social Community Platform*

» Ability to pre-pay online and load
payment on card =
Convenience/Savings “Phase >
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Preferred/Distribution Partner Benefits
Partner Categories

Restaurants, Hotels & Resorts, Places of Interest,
Retailers, Taxis, Spas, Golf Clubs to name a few.

Benefits

Preferred /Distribution Partners are featured on the
website with Partner photos editorial and contact
Information on its respective page.

* Exclusive Networking Opportunities

* Increased Clientele/Sales

* Free Advertising/Company Exposure

e Gift Card Program (Phase 2)

» Additional Benefits as a Distribution Partner
 Participation in an exclusive Sales Incentive Program
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1. Diaspora
purchases Card vig
Distribution
Partner/ Website

2. Receives Card
Welcome package

3. Presents Card a
Preferred Partners

4. Partner enters
the

transaction into the
terminal

5. Receives
Benefits/Perks

6. Trans. uploaded
to server

7. Account is
updated
(Points/Rewards)

8. Member receive
rewards based on
level reached




Board of Tourisms

*Engage existing Partners in the
selected Destinations Diaspora
programs such as Barbados

(Friends & Family Club) Jamaica
and St Lucia’s Diaspora
programs

Internet Marketing

*Effective marketing of the
Rediscover Home Card program

through social media outlets

*Search engine optimization
*Online advertisements

- Marketing and Sales

Integrated Sales

* Integrate Rediscover Home
Card sales options as part of
the entire flights/vacation
purchasing processes through
Airline Partners
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Rediscover Home Card
Website
*Highlights program benefits

*Showcases Preferred Partners
of the Rediscover Home Card
program

*Online purchase solution
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Diaspora Card Roll-out Plan

Phase 1
* Pilot destinations: Barbados, Jamaica, and St. Lucia
e Customized Diaspora Card solution
e Implement Technology Ecosystem
e Operate preferred rates model initially
e Data collection
» Track sales and transaction history
Phase 2
e Expansion into other Caribbean islands
e Integrate loyalty and rewards program
e Data Analysis
» Optimize marketing strategies for businesses
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About Us

Kharisma Luxe is an elite experience aggregator
delivering value-driven results. We developed two
niche luxury, lifestyle and experiences marketing
programs called, the Luxe Moments Lifestyle
targeted to women, and Escapeto Card targeted to
travellers, which are built on loyalty and incentive
solutions to connect businesses and consumers more
effectively.

Jeanette Aro Michael Aro
Founder & CEO Co-Founder & COO
Kharisma Luxe Inc. Kharisma Luxe Inc.

jaro@kharismaluxe.com maro@kharismaluxe.com
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