
 

   

 

  

 

 

 

 

 
Dear Tourism Colleague,  
 

As customary we are pleased to provide you with information and updates from CTO and its tourism development 
partners relevant to sustainable tourism product development.  

You are encouraged to take action where appropriate and to disseminate this information widely, for the benefit 
of all tourism stakeholders. 

 

CTO INITIATIVES 
 

The Caribbean Tourism Organization (CTO) extends warm 
greetings and invites you to a virtual forum celebrating World 
Tourism Day 2024 on Friday, 27 September 2024, from 
9:00am to 11:00am (AST/EST).  In alignment with the UN 
Tourism theme, "Tourism for Peace," the CTO’s event will 
focus on "Resilience and Renewal: Building a Peaceful 
Future." This forum aims to explore how tourism can serve as 
a transformative force for peace and sustainable development 
within the Caribbean region.  Two key areas will be explored 
this year: 

1. Strengthening Foundations: Crisis Management and 
Communications for Resilience.  This session will highlight 
the critical importance of effective crisis management 
strategies and communications to enhance the Caribbean’s 
ability to adapt and thrive amid natural disasters and global 
challenges. 

2. Harmonious Renewal: Using Regenerative Tourism to 
Foster Inclusion, Peace, and Prosperity.  This discussion 
will emphasize regenerative tourism principles, including 
sustainable and inclusive growth, to ensure that tourism 
benefits all stakeholders and supports cultural and natural 
resource protection. 

The forum will feature industry leaders and expert panelists 
who will address challenges, opportunities, and strategies 
to strengthen tourism’s role in fostering resilience and 
renewal.  

Register via the URL code or this link: 
https://us02web.zoom.us/webinar/register/WN_zXQ7Wlp7TmeJbrJFVoeiNg 
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Caribbean Tourism Institute 

 

 
The Caribbean Tourism Institute contains over 100 Courses to contribute to personal and professional 
development. Consider enrolling in one of the Three Courses that are available at no cost to CTO members:  

   

Please use this Link to view and Register for Courses available via the Caribbean Tourism Institute.  

 

Caribbean Tourism Climatic Bulletin 

A Joint Bulletin by the Caribbean Tourism Organization, the Caribbean Hotel & Tourism Association and the 

Caribbean Institute for Meteorology and Hydrology. 

We are pleased to share the September to 

November 2024 edition of the Tourism Climatic 

Bulletin. The purpose of this bulletin is to help 

tourism businesses and policymakers identify and 

prepare for favourable or inclement climate 

conditions in the Caribbean and source markets 

before they occur.  

Historically the Tropical Cyclone activity peaks 

during the month of September, it therefore 

recommended that industry stakeholders use the 

seasonal climate forecast, in tandem with 

National weather forecasts (1-7 days). 

Please use this link to download the current 

bulletin.  

 

 

https://caribbeantourisminstitute.com/
https://caribbeantourisminstitute.com/cto-online-courses
https://rcc.cimh.edu.bb/files/2024/09/FINAL_SON-2024-CARIBBEAN-TOURISM-CLIMATIC-BULLETIN_12092024.pdf
https://caribbeantourisminstitute.com/product/caribbean-sustainable-tourism-policy-and-development-framework
https://caribbeantourisminstitute.com/product/multi-hazard-risk-management-guide-for-the-caribbean-tourism-sector
https://caribbeantourisminstitute.com/product/community-based-tourism-program


 

REGIONAL & INTERNATIONAL PARTNER INITIATIVE 

             
The Caribbean Biodiversity Fund (CBF), through its Advancing Circular Economy (ACE) Facility, is seeking 
applications for projects that promote and apply practical circular economy principles to minimize and/or prevent 
waste from entering the marine environment or projects that promote and apply practical circular economy 
principles to remove marine litter and consider processes after waste removal for proper disposal of waste, such 
as recycling, reuse, refurbish, etc. 
 
Grant funding amounts range from USD 400,000 to USD 2,000,000 per project. 
 
Eligible countries: The ACE Facility funding is available to Cuba, Dominica, Dominican Republic, Grenada, 
Haiti, Jamaica, Montserrat, Saint Lucia, and Saint Vincent and the Grenadines, all territories in the insular 
Caribbean and Official Development Assistance (ODA) qualified countries, as determined by the Organization 
for Economic Cooperation and Development – Development Assistance Committee (OECD – DAC).  
 

• Opening date: August 12, 2024. 
• Closing date: September 20, 2024 - 11:59 pm UTC-5. 

 
For further information and how to apply please click on the link below: 
https://caribbeanbiodiversityfund.org/call-for-proposal/advancing-circular-economy-ace-facilitys-first-call-for-
proposals/ 
 
 

 
 
 
 
 
 
You are cordially invited to participate in our ongoing webinar 
series entitled “ Integrity and Safety in Residential 
Construction: Constructing Homes for Tomorrow and the 
Role of Building Standards. Join us on  each Wednesday 
in September 11th at 6:30 p.m. AST and 18th & 25th, 2024 
at 2:00pm AST.          
The devastation caused to the housing stock by Hurricane 
Beryl in Carriacou and Petit Martinique Islands in Grenada 
and Union Island in St. Vincent and the Grenadines was yet 
another wakeup call for our region. In Carriacou, more than 
98% of the buildings, including houses, were severely 
affected, and in Union Island, it is reported that 90% of the 

houses were severely damaged or destroyed. Beryl also impacted eight other CDEMA Participating States, 
Barbados, Belize, Cayman Islands, Dominica, Haiti, Jamaica, Saint Lucia, and Trinidad and Tobago. We must 
take decisive steps to strengthen the resilience of housing and critical infrastructure.   
Register here 
 

 

https://caribbeanbiodiversityfund.org/call-for-proposal/advancing-circular-economy-ace-facilitys-first-call-for-proposals/
https://caribbeanbiodiversityfund.org/call-for-proposal/advancing-circular-economy-ace-facilitys-first-call-for-proposals/
https://www.hostsbb.com/


 

Caribbean Climate Outlook - 2024 

 

Please use this link to download the current   

Climate Outlook information. 

The Caribbean Drought and Precipitation Monitoring 

Network is led by the Caribbean Institute for 

Meteorology and Hydrology (CIMH), the World 

Meteorological Organization’s Regional Climate 

Centre (RCC) for the Caribbean.  

Please click on the link to download the latest 

Drought bulletin. 

CARPHA Tourism & Health 
Programme 
 
 

 
 

CARPHA in its role as the regional public health 
agency for the Caribbean has produced various 
information resources and tools in collaboration with 
CTO and CHTA to support Tourism Health Safety. 

Key resources include the following: 

1. Real time, web based Tourism Health 
Information Monitoring and Reporting 
System -THiS: https://this.carpha.org 

2. Regional Guidelines as well as Hospitality 
Health Safety and Environmental (HSE) 
Standards 

3. CARPHA/CTO/CHTA “Healthier Safer 
Tourism Recognition awardCaribbean 
Travelers Health app 

Please visit the CARPHA website for further 
information: https://carpha.org/THP/Background   
 

 

 

Sargassum Outlook  

 
 
Please use this link to download the latest 
Sargassum Outlook Bulletin for 2024, produced by 
the USF, NASA, NOAA and USEPA 

 

Sargassum Sub-regional Outlook  

 
 
Please use this link to download the latest 2024 
edition of the Sargassum outlook Bulletin, produced 
by UWI CREMES and partners. 
 

 
 
 
These information bulletins provide a general 

outlook of current Sargassum bloom conditions and 

future bloom probability for the Caribbean Sea. 

 

 
 
 
 

https://rcc.cimh.edu.bb/files/2024/08/caricofsondjf.pdf
https://rcc.cimh.edu.bb/files/2024/09/Caribbean-Drought-Bulletin-September-2024-Final.pdf
https://this.carpha.org/
https://carpha.org/THP/Background
https://optics.marine.usf.edu/projects/saws.html
https://sargassum-outlook.web.app/


 

Tourism TidBits 

 

Shopping: Tourism’s number one sport!  

Although, it is possible that with the rise of on-line 

shopping classical physical shopping centers around the 

world might have to rethink their marketing efforts, 

shopping currently remains as the number one tourism 

activity.  Were visitors to cease shopping this loss would 

become a major problem for the travel and tourism 

industry.  On-line shopping is not the only threat to 

tourism.  Globalization has meant that local products 

have become international and that shoppers can find the 

same products throughout the world.  If visitors can find 

the same products at home then much of the “sport” of 

shopping becomes irrelevant.  Without unique products, 

people will purchase less, both for themselves and for 

their friends and family.  These threats can mean that 

shopping pilgrimage points are at risk.  All risks, however, 

also contain opportunities and the wise tourism 

professional is the person who is considering how to 

change negative economic factors into positive rebirths.    

Shopping is big business.  Traditionally shopping centers 

tend to fall into two categories, the indoor or galleria 

model and what is often called a strip mall, where the 

stores are often located around a parking lot and have no 

indoor corridors.  The on-street downtown center city is in 

reality a strip mall placed in an urban setting.    

No matter what form the physical shopping area takes 

security is always a major concern and one of the major 

reasons for a downtown or mall’s demise is issues of 

security.  Around the world shopping centers and 

downtowns have suffered not only from issues of 

shoplifting and pilferage, but from robberies, gang 

violence and even acts of terrorism.  When we consider 

issues of parking, lack of security and the convenience of 

online shopping, it is clear that as the retail market 

prepares itself for its many shopping seasons, such as 

back-to-school, the December holiday period, and 

summer vacation periods, it must also reevaluate its 

offerings and find new ways to keep current shoppers and 

attract new ones.     

Found below are a number of points to consider  
regarding security and ideas on how to protect the 
economic viability of physical (store-oriented) shopping 
centers.   

  

 
 

 

 

-Offer experiences and products that are unique to 

your area.  These offerings should also include food 

items and cultural experiences. Experiences and 

unique products mean that personal interactions in 

the form of good customer service are essential. The 

internet cannot provide interpersonal product 

advice. In the world of online shopping, it is essential 

to be involved with customers.   

 
-Remember that what happens at a mall impacts the 
economy and reputation of an entire 
community.  The closing of a mall or an incident in 
your community’s downtown, due to crime, gangs or 
a terrorism, creates economic shocks throughout the 
entire community.  Unfortunately, instead of 
embracing security and making it part of the 
shopping experience many mall operators 
mistakenly believe that visitors and shoppers will shy 
away from their stores due to good security.  Quite 
the opposite is true. Shoppers cease shopping not 
due to their being protected but due to the lack of 
security precautions.   
 

-Develop an overall risk assessment. No matter if 
you are protecting an indoor mall, a strip mall 
(outdoor mall) or a downtown (city center), it is 
essential to know the major risks and hazards to 
your shopping areas. For example, how well do your 
businesses/employees communicate with either 
mall security or with the police? Consider not only 
the physical risks and crime risks but also the 
economic risks to your community’s shopping 
experiences from new sources of online shopping, 
and also the risks that come from product 
globalization.    
 

-For indoor malls know that entrances are often one 
of these malls’ weakest security points.  Consider 
finding ways to use CEPTED/TEPTED 
(crime/terrorism prevention through environmental 
design) methods to present an appealing façade that 
is also safe and secure.  Outdoor malls (along with 
indoor malls) should also consider where plants are 
placed, how safe restroom entrances are, and how 
quickly parking lots can be evacuated.   
 
 
 



 

-Find ways to combine good security with good 
customer service.  Simply having security people 
present is not sufficient.  To meet some of the 
challenges from online shopping, security-personnel 
need to become part of the shopping experience. 
That means that they must understand not only the 
intricacies of security but also be part of an overall 
marketing plan.   
 
-Make sure that security personnel are trained in 
what to do in case of a crisis. In a recent study by 
ASIS (American Society of Industrial Security), well 
over half of security managers reported that their 
staffs suffer from inadequate training especially in 
regard to issues of terrorism protection.   
 
-Build loyalty through caring and pay.  Many of the 
malls and downtown areas suffer from high turnover 
of personnel.  Often downtown or mall executives 
have failed in creating loyalty and making security 
people feel that they are part of the “team”.  This 
high employee turnover rate also means many of 
people working at shopping centers such as malls or 
downtowns have had minimal security training or do 
not see their employment as long term.  Experience 
matters and it is essential that security personnel 
see themselves as part of an overall team.   
 
-Know the major threats to your shopping.  What are 
some of the physical threats to your location?  Is it 
loitering, or the possibility of a terrorist attack? Is it 
shoplifting, robberies and burglaries, or 
vandalism? How you prioritize these issues will help 
to determine your security plan.  It is important to 
realize that often there is a difference between 
perceived threats and actual threats and which 
threats are most likely to occur may also depend on 
local political or economic conditions.  Be sure to 
dialogue with local officials and learn which threats 
they see as most dangerous to the visitor shopping 
experience, and then ask how the tourism industry 
can be of help.   
 
-Consider adapting some of the principles behind 
Israeli mall security. Israel offers the world’s safest 
malls, not only from issues of terrorism but also 
when it comes to low mall crime rates, lack of 
loitering and customer satisfaction.  The Israeli 
model can be adapted (in whole or in part) to malls 
around the world and with a bit of creativity it can 
also be applied to the open air shopping 
experience.  Some of the ways that Israeli mall 
security differs from mall security in many Western 
nations includes:   

• High levels of redundancies. Israeli mall 
security uses both active and reactive 
methods to protect the property, the 
businesses and the mall’s shoppers. 
Perimeter screening is a norm at Israeli 
malls  

• The use of unarmed guards supported and 
monitored by armed police officers  

• The use of random vehicle checks and 
entrance checkpoints  

• Face to face interaction between security 
personnel and mall employees and visitors  

• Regular periodic risk assessments  

• Regular mall security drills (similar to fire 
drills)  

• Require businesses to submit emergency 
response plans in order to obtain business 
license.   

• Have regular police checks of security, risk 
management and evacuation plans.  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 

 



 

CTO News 

Caribbean Tourism Organization Announces New 
Appointment and Farewell 

[Barbados, 2024] – The Caribbean Tourism 
Organization (CTO) is pleased to announce the 
appointment of Mr. Narendra Ramgulam national of the 
Republic of Trinidad and Tobago as the new Sustainable 
Tourism Consultant. With his extensive experience and 
expertise in sustainable tourism practices, Mr. Ramgulam 
will play a pivotal role in advancing CTO’s commitment to 
promoting responsible tourism across the Caribbean 
region. 

Mr. Ramgulam’s appointment comes at a crucial time as 
the CTO continues to strengthen its efforts in fostering 
sustainable development within the tourism sector. With 
a distinguished career spanning both the public and 
private sectors, Mr. Ramgulam has demonstrated 
exceptional expertise in tourism development and 
management.  Notably, he excelled as the Director of 
Tourism Product Development and Destination 
Management at the Tobago Tourism Agency, where he 
was instrumental in enhancing the island’s sustainable 
tourism offerings.  His experience also includes serving 
as the General Manager of a prominent hotel in Tobago, 
where he honed his skills in hospitality management.  In 
addition to his hands-on experience, Mr. Ramgulam has 
worked as a consultant across various tourism projects 
and has served as an adjunct lecturer at the University of 
the West Indies.  His scholarly contributions include 
published work on tourism development and 
management, underscoring his commitment to advancing 
the field through both practice and research.  His deep 
understanding of environmental management and 
sustainable tourism strategies will be instrumental in 
guiding the organization’s initiatives and partnerships 
aimed at enhancing the region’s tourism sustainability.  

In conjunction with this new appointment, the CTO bids a 
fond farewell to Ms. Amanda Charles, who has served as 
the Sustainable Tourism Specialist for over 8 years. Ms. 
Charles will be departing from the CTO at the end of 
September, concluding a significant chapter in her career 
with the organization. Her dedicated efforts and valuable 
contributions have been instrumental in advancing the  

 

 

Compliments, 

 

 

CTO’s sustainability agenda, and her impact on the 
organization and the region’s tourism sector will be 
remembered with great appreciation. 

Ms. Charles has set a high standard for sustainable 
tourism practices, and we wish her the very best in her 
future endeavors. 

As Mr. Ramgulam steps into his new role, the CTO 
remains committed to its mission of promoting sustainable  
tourism that benefits both the environment and the 
communities across the Caribbean. 

 

From left: Amanda Charles, Narendra Ramgulam and 

Suzette Kellman 

 
 
 
 

 
 

 

NARENDRA RAMGULAM 
SUSTAINABLE TOURISM CONSULTANT 
RAMGULAMN@CARIBTOURISM.COM 

SUZETTE KELLMAN  
RECEPTIONIST/ CLERK-TYPIST 

           SKELLMAN@CARIBTOURISM.COM 

mailto:Ramgulamn@caribtourism.com
mailto:skellman@caribtourism.com

