
  

 

 

 

 

Dear Tourism Colleague,  
 

Welcome to the March edition of the Sustainable Tourism Roundup for 2022. This edition features information 
and updates from CTO and its tourism development partners relevant to sustainable tourism product 
development that you will find informative. You are encouraged to take action where appropriate and to 
disseminate this information widely, for the benefit of all tourism stakeholders. 

 

CTO INITIATIVES 
 

 

Sustainable Tourism Round Up 
March 2022 

https://us02web.zoom.us/webinar/register/WN_VmXpKkmoT76VlIWHqZ11iA


 

 
 
Professional Certificate in Sustainable Tourism Destination Management 

 
For the third year, the CTO has partnered with the George Washington University International Institute of 
Tourism Studies (GW IITS) to offer members discounted access to the university’s Professional Certificate 
in Sustainable Tourism Destination Management.   
  
We encourage you to consider this accredited Professional Certificate as you develop your training plans for 
2022.  Also, individuals who may have completed courses in 2020 and 2021 can continue to work towards 
achieving the Professional Certificate, as up to three (3) years are allowed to finish the full programme. Since 
the start of this collaboration 18 individuals from eight member countries have been awarded the Professional 
Certificate and a total of 45 people from 11 countries completed at least one course.    
  
The 2022 Programme 
  

·    The June 2022 courses will run from June 6 to 26.   An introductory /orientation course will be held    on 
May 31.  The courses that will be offered during this summer session are listed below (click the links for 
descriptions.): 

o   Destination Management  (June 6 – 12) 
o   Introduction to Sustainable Tourism  (June 13 – 19) 
o   Destination Marketing (June 20 – 26) 

  
·     The following courses will be offered in October 2022: 

o   Product Development (October 10 – 16) 
o   Destination Investment & Finance (October 17 – 23) 
o   Destination Policy & Planning (October 24 – 30) 

  
·      The fees that will apply to CTO members are as follows: 

  

Number of 
courses per 
person 

Standard rate 
(US$) 

CTO Member 
rate  (US$) 

CTO Member rate, 
with  the Early Bird 
discount (US$) 

One course  $495 $445 $430 

Two Courses $990 $940 $910 

Three Courses $1350 $1300 $1250 

  
Please note the following: 

1.      To access the discounts outlined above, the code CTO-50 must be when completing the registration. 

2.      The Early Bird discount ends on May 2, 2022. 

3.      The multi-course discounts are applied to an individual registering,or being registered for two or three   
course at the same time. 

4.      The courses are offered over one-week periods and each one should take students about ten (10)  
         to twelve (12) hours to complete. 

5.      A minimum number of registrants is required for the courses to be offered. 

Additional details about the Professional Certificate in Sustainable Destination Management, please visit the 

programme website  here.   To register for the June courses, please click here 

https://web.cvent.com/event/c64b1219-792b-4bf5-a96d-b70d55544e0a/websitePage:645d57e4-75eb-4769-b2c0-f201a0bfc6ce?previewToken=da353de2844022c0703592f0ca302793
https://web.cvent.com/event/c64b1219-792b-4bf5-a96d-b70d55544e0a/websitePage:645d57e4-75eb-4769-b2c0-f201a0bfc6ce?previewToken=da353de2844022c0703592f0ca302793
https://web.cvent.com/event/c64b1219-792b-4bf5-a96d-b70d55544e0a/websitePage:645d57e4-75eb-4769-b2c0-f201a0bfc6ce?previewToken=da353de2844022c0703592f0ca302793
https://web.cvent.com/event/c64b1219-792b-4bf5-a96d-b70d55544e0a/summary
https://remotedesktop.google.com/access/session/3b469b4f-929d-4a65-c80f-5e3854894a49


Caribbean Tourism Climatic Bulletin 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

A Joint Bulletin by the Caribbean Tourism Organization, the Caribbean Hotel & Tourism Association and the 

Caribbean Institute for Meteorology and Hydrology. 

The purpose of this bulletin is to help tourism businesses and policymakers identify and prepare for favourable 

or inclement climate conditions in the Caribbean and source markets, before they occur.  

It is recommended that industry stakeholders use the seasonal climate forecast information for the upcoming 

period (March - May 2022) presented in this Bulletin in tandem with weather forecasts (1-7 days). This suite of 

information can inform strategic and operational decisions related to the use of environmental resources, 

marketing, and enhancement of the visitor experience. 

Please use this link to download the current bulletin and previous issues: Climate Change – OneCaribbean.org 

 

 

 

 

file:///C:/Users/MSealy/AppData/Local/Microsoft/Windows/INetCache/Content.Outlook/UY9H1W72/MAM%202022%20CARIBBEAN%20TOURISM%20CLIMATIC%20BULLETIN_Final_08032022.pdf


REGIONAL & INTERNATIONAL 
PARTNER INITIATIVES 

 

CARPHA Situation Report No. 219 
Report by the Caribbean Public Health Agency 
(CARPHA) 
 
 

 
 

Situation Report No. 215 on the Coronavirus 
Pandemic in the Caribbean as at March 7, published 
by the Caribbean Public Health Agency (CARPHA) 
can be downloaded using this link: Situation Report 
No. 219 – March 7, 2022.  
 
CARPHA in its role as the regional public health 
agency for the Caribbean has produced various 
information resources and tools. Please visit the 
CARPHA website for updates and toolkits including 
Technical Guidance Documents, Prevention 
Measures and Travel Advisories, via the following 
website: https://carpha.org/What-We-Do/Public-
Health/Novel-Coronavirus 

 
Caribbean Drought Bulletin  

 
 

Please see the latest drought outlook from the 
Caribbean Institute for Metrology and Hydrology 
(CIMH) covering the 3-month period, March – May 
2022. We encourage you to pay keen attention/ take 
the appropriate actions if and where necessary. 
Click HERE to access the latest drought bulletin. 
 

 
 
 
 
 
 
 

 
 
 
 
 
 
 
 
 
 
Caribbean Climate Outlook 
Newsletter  

 
 

The CariCOF Climate Outlook for March to May 
2022 is now available online on the Caribbean 
Regional Climate Centre's website and can be 
accessed here.  
 

The latest climate outlook products include 
the Temperature and Precipitation Outlook Maps, 
the Drought Outlook, the Wet Days & Wet Spells 
Outlook, the Experimental Dry Spell Outlook, and 
The Caribbean Climate Outlook Newsletter (PDF 
download of the Newsletter here). 
 

Summary for the period March to May 2022:  

A persistent weak La Nina pattern is expected to 
transition to near neutral conditions during the 
upcoming season, which may drive increasing 
uncertainty into the seasonal rainfall forecast. This 
uncertainty points the March-April-May rainfall and 
wet day forecast towards climatology across most of 
the region (equal chances for above normal, normal, 
and below normal probabilities).  

However, a small increase in wet spell frequency is 
expected for the eastern Caribbean which could lead 
to marginal flash flood and soil erosion potential in 
Belize and the islands from May. Extreme wet spells 
for the region are not expected to feature 
prominently during the upcoming season. 

https://carpha.org/Portals/0/Documents/COVID%20Situation%20Reports/Situation%20Report%20219%20-%20March%207%202022.pdf
https://carpha.org/Portals/0/Documents/COVID%20Situation%20Reports/Situation%20Report%20219%20-%20March%207%202022.pdf
https://carpha.org/What-We-Do/Public-Health/Novel-Coronavirus
https://carpha.org/What-We-Do/Public-Health/Novel-Coronavirus
https://rcc.cimh.edu.bb/files/2022/03/Caribbean-Drought-Bulletin-March-2022-Final-.pdf
http://rcc.cimh.edu.bb/
http://rcc.cimh.edu.bb/
https://rcc.cimh.edu.bb/files/2022/03/newsletter_MAM_2022-1.pdf
http://rcc.cimh.edu.bb/temperature-outlook/
http://rcc.cimh.edu.bb/outlook-precipitation/
http://rcc.cimh.edu.bb/drought-outlook/
https://rcc.cimh.edu.bb/wet-days-and-wet-spells-outlooks-may-to-july-2021/
https://rcc.cimh.edu.bb/wet-days-and-wet-spells-outlooks-may-to-july-2021/
http://rcc.cimh.edu.bb/dry-spells-outlook-experimental/
http://rcc.cimh.edu.bb/caribbean-climate-outlook-newsletter/
https://rcc.cimh.edu.bb/files/2022/03/newsletter_MAM_2022-1.pdf


Compete Caribbean Partnership Facility  

DEADLINE MARCH 11th, 2022 

 

 

 

 

 

BE THE FIRST TO REGISTER! 
 Join us for an in-person & online event focused on capacity development in the Blue 

Economy for CARICOM! 

 

 
 
 
 
 

REGISTER HERE  

GET TIPS TO HELP WITH YOUR APPLICATION 

GO TO COMPETITION WEBSITE 

https://blueconomyinitiative.com/apply-barbados/
https://www.competecaribbean.org/regional-business-plan-competition-webinar/
https://www.open.uwi.edu/compete-caribbean


Caribbean Sustainable Tourism Policy & Development Framework 
  

EXECUTIVE SUMMARY: Summary of a Framework for 
Destination Management Capacity (one of the Seven 
Policy and Development Framework Areas) 

 

This framework area seeks to ensure adequate and 
appropriate national and regional capacity to manage the 
development, growth and sustainability of tourism.  

Maximising the positive effect of tourism on the national 
economy depends on the existence of an effective and 
efficient national and regional enabling environment. The 
enabling environment helps to define a nation’s destination 
management capacity or the resources at its disposal to 
effectively conduct the business of tourism.  

Facilitation of the enabling environment starts with, and is 
best coordinated in member countries by the public sector national organisations responsible for tourism 
development working in collaboration with the National Hotel and Tourism Association (NTHA), and other public 
and private sector entities, businesses and non-governmental organisations (NGOs) relevant to the area of 
focus. Given regional needs, the key enabling environment factors identified and prioritised within this framework 
area are the legislative framework and the institutional and human resource capacity. Other priorities linked to 
and, as such, integrated within this policy area include sustainable tourism policy and master planning; public 
education; training and awareness; research, innovation and information and communication technologies 
(ICTs). 

This framework is aligned to supporting the achievement of six (6) of the UNSDGs. Relevant priorities within this 
policy and development framework area are grouped under the following actionable areas for policy development 
in each CTO member country:  
 

• Sustainable Tourism Growth & Planning;  
 

• Legislative Framework & Incentive Regime;  
 

• Institutional Capacity Development;  

• Human Capital Development & the Labour Market;  

• Research, Innovation and Technology; and  
 

• Public Awareness & Sensitisation. 

 
 
 
 

 
This feature was taken from: 

Executive Summary of the CTO’s  

Caribbean Sustainable Tourism Policy and Development Framework 

http://ourtourism.onecaribbean.org/resources 

 
 
 
 
 
 

 
 
 
 

http://ourtourism.onecaribbean.org/resources


With The Possible end of the 
Pandemic, it is Time for Tourism to 
Help Travelers Make New and 
Pleasant Memories 
By Tourism & More, Inc. 

Although during the month of March much of the 
world is still deep in winter, there is the hope that the 
worst of the bitter cold weather is now behind 
us.  There is also the hope that potentially the 
tourism industry can go beyond the all the hassles 
and lockdowns due to Covid-19 and return to a 
somewhat normal tourism industry.   March is the 
month when tourism professionals need to remind 
themselves that the essence of tourism and travel is 
the passion of creating "memories-in-the-
making."   All too often, travel and tourism 
professionals have become so businesslike that 
they forget that the basis of a great marketing 
program is "a passion-for-excellence."  In this period 
when Covid has created numerous regulations 
remembering that the industry’s job is to create 
beautiful memories is more important than 
ever.  Tourism marketing is dependent on four 
intangibles: 1) good luck, 2) hard work, 3) a sense of 
integrity, and 4) a passion for people.  There is little 
that tourism professionals can do about luck, but the 
other three intangibles are within the industry’s 
control. Tourism and travel is a field that demands 
that its providers come to work with a smile on their 
face and the desire to serve their fellow human 
beings. 

To help you re-ignite your passion for tourism 
especially with the hope that we will get beyond 
Covid-19 crises here are several ideas to inspire 
tourism professional, tourism staffs, frontline 
personnel and the entire tourism community. 

-Think about the values inherit in the tourism 
industry.  Ask yourself, why did you enter the 
field?  Ask each person on your staff to develop a 
personal list of which benefits tourism brings to your 
community and then discuss the list at a staff 
meeting.  Use the list as a way to determine which 
values are shared by everyone on your staff.  Then 
seek to understand why some values are shared by 
only a portion of the people who work with you.  At 
staff meetings it is a good idea start a conversation 

with a question such as: "What are the results that 
we are all seeking?   

 -Be  enthusiastic.  It is unfair to ask salespeople or 
other employees, such as security or maintenance, 
to be upbeat about your product if managers are not 
examples of tourism-enthusiasm.  All too often 
tourism and travel professionals become 
complacent, enter into negative cycles, or take their 
jobs for granted.  When negative thinking enters the 
realm of tourism the customer's dreams often are not 
realized, and the passion for tourism dies. No one 
wants to go to a place to "purchase a 
nightmare."  Think of which dreams you want to 
bring to the forefront.  For example, are you selling 
the dream of great service, beautiful moments, or 
wonderful food?  Then ask yourself how you can 
make your attraction, hotel, or community a place in 
which to realize those dreams.  

Market your community to everyone on your 
staff.  Due to the Covid lockdowns it is all too easy 
to forget that not only should working in travel and 
tourism be fun, but we cannot promote what we do 
not enjoy.  Too often we forget that a quality product 
can only be delivered by those who believe in the 
product. Take the time to make everyone on the staff 
to feel good about his or her job. Develop lists of why 
you are luckily to work in tourism and travel, what 
you enjoy about your work and how you work helps 
you to be a better person.  People with positive 
attitudes about their work, do better, enjoy 
themselves more, and advance faster. 

-Share, share, share!  Take the time to share 
examples of successes and information with 
colleagues, staff members and the community. In 
the information age, the more we share, the more we 
earn. On a subconscious level, we might argue that 
tourism-marketing is nothing more than our helping 
others to share and live our passion for the 
experience that we are selling. 

 

 

 

 



-Develop strategies that will demonstrate 
results.  All too often we create grand schemes that 
may be so complicated that our staff members or 
fellow citizens fail to understand where we want to 
go.  Inspire others by offering no more than four or 
five realizable ideas. Pick at least two projects that 
are easy to accomplish, and do not require a great 
deal of technical and administrative support. Nothing 
inspires a marketing operation like a success. 

 

 

 

 

 

 

 

 

-Do not get bogged down in too much collective 
decision making.  All too often tourism entities are 
so committed to everyone participating in all 
decisions that nothing gets done. Leadership has a 
responsibility to listen and learn, but also to decide 
and to make the final decision.  Often leadership's 
responsibility is to help an organization from getting 
so bogged down in details that nothing happens. It 
is often a good idea for tourism entity leaders to 

make a list of exactly what their responsibilities are 
and how they intend to implement these 
responsibilities. 

-Don't be afraid to ask hard questions and 
actually listen to the answers. Isolation of a travel 
professional is destructive to the professional's 
enthusiasm, organization, and career.  Ask co-
workers for reports, ask for advice, and ask 
questions.  By taking the time to ask question, not 
just in your office but where the tourism action is, the 
travel and tourism professional enters into the real 
world of travel. Travel professionals need to stand 
online, deal with their hotel's or attraction's services, 
ask directions, speak to security etc.  The travel 
professional can never improve the clients' 
experience if he/she does not experience it.  By 
going into the real world of travel, enjoying it and 
chatting with our clientele we can renew our passion 
for tourism and once again remind ourselves that the 
dreams of tourism are based on the passions of the 
tourism professional.   

 

 

 

 

 

 

 

 

Compliments, 

 
 

Caribbean Tourism Organization (CTO) 

Resource Mobilization and Development Department 

 

SHARON BANFIELD-BOVELL 

DIRECTOR OF RESOURCE 

MOBILIZATION & DEVELOPMENT 

BANFIELDS@CARIBTOURISM.COM 

AMANDA CHARLES 

SUSTAINABLE TOURISM SPECIALIST 

ACHARLES@CARIBTOURISM.COM 

MARVELLE SEALY 

PROGRAMME ASSISTANT 

MSEALY@CARIBTOURISM.COM 

mailto:banfields@caribtourism.com
mailto:acharles@caribtourism.com
mailto:msealy@caribtourism.com

