
  

 

 

 

 

 

 
Dear Tourism Colleague,  
 

As customary we are pleased to provide you with information and updates from CTO and its tourism development 
partners relevant to sustainable tourism product development.  

You are encouraged to take action where appropriate and to disseminate this information widely, for the benefit 
of all tourism stakeholders. 

 
 

CTO INITIATIVES 

 

The Caribbean’s celebration of World Tourism Day, brings together practicing professionals from the tourism public and 

private sector, academia and regional and international development partners to share perspectives, best practices and 

insights on the Theme for World Tourism day 2023 ‘Investing in People, Planet and Prosperity’. 

This year’s Caribbean ‘World Tourism Day Forum will feature expert panellists, remarks from the Chairman of the CTO 

Ministerial Council, the newly appointed CTO Secretary General, and the President of the Caribbean Hotel and Tourism 

Association (CHTA), among others. Interventions will discuss challenges, opportunities and recommend strategies for the 

triple ‘P’ investment, to inform the future of Caribbean Tourism. Visit the Event page for further details: WTD Forum 2023 

Register using this link: https://us02web.zoom.us/webinar/register/WN_rJVsZzr5QKiDTHKcJf2PDA  

Sustainable Tourism Round Up 
September 2023 

https://www.onecaribbean.org/events-calendar/caribbean-world-tourism-day-2023
https://us02web.zoom.us/webinar/register/WN_rJVsZzr5QKiDTHKcJf2PDA
https://www.onecaribbean.org/events-calendar/caribbean-world-tourism-day-2023


 
CTO State of the Tourism Industry Conference 
 
The CTO State of the Tourism Industry Conference (SOTIC) is the Caribbean’s premier forum for the 
presentation and exploration of the major issues impacting the development of the sector in the region. 
 
 
 
 
 
 
 
 
 
 
 
 

 
 
 
 
 
 
 
 

For further information and to Register please click on the link: https://sotic.onecaribbean.org 

 

 
10th Tourism Human Resources Conference - 30 October - 1 November 2023  
 

The Caribbean Tourism Organization (CTO), in 
collaboration with the Ministry of Tourism in Nevis, 
will be hosting the 10th Tourism Human 
Resources Conference from 30 October – 1 
November 2023 in Nevis. 

The theme of the Conference is Navigating the 
Next Phase of Caribbean Tourism - ‘Talent and 
Technology - 2024 and beyond’ and will provide 
insights on how human resource development can 
be optimally leveraged to support the growth, 
development, innovation and competitiveness of the 
Caribbean tourism sector. It is anticipated that the 
information which will be shared and the discussions 
which will take place will lead to the development of 
strategies for effective tourism workforce planning 
for the tourism industry and a forward thinking and 
visionary approach to meeting future industry needs 
in the region. 

Click on the link below for more information on 
the conference:  
Tourism HR Conference 2023 – OneCaribbean.org                                               

 

https://sotic.onecaribbean.org/
https://www.onecaribbean.org/events-calendar/tourism-hr-conference-2023/
https://sotic.onecaribbean.org


 
Caribbean Tourism Climatic Bulletin  

A Joint Bulletin by the Caribbean Tourism Organization, the Caribbean Hotel & Tourism Association and the 

Caribbean Institute for Meteorology and Hydrology. 

We are pleased to share the September to 

November 2023 edition of the Tourism Climatic 

Bulletin. The purpose of this bulletin is to help tourism 

businesses and policymakers identify and prepare 

for favourable or inclement climate conditions in the 

Caribbean and source markets before they occur.  

Historically the Tropical cyclone activity peaks 

during the month of September, it therefore 

recommended that industry stakeholders use the 

seasonal climate forecast, in tandem with National 

weather forecasts (1-7 days).  

Please use this link to download the current bulletin.  

 

Caribbean Tourism Institute 

 

The Caribbean Tourism Institute contains over 100 Courses to contribute to personal and professional 
development. Consider enrolling in one of the Three Courses that are available at no cost to CTO members:  

   

 

Please use this Link to view and Register for Courses available via the Caribbean Tourism Institute.  

The Multi-Hazard Risk Management and Sustainable Tourism Course are also available in French. 

 

 

https://rcc.cimh.edu.bb/files/2023/09/SON-2023-CARIBBEAN-TOURISM-CLIMATIC-BULLETIN.pdf
https://caribbeantourisminstitute.com/
https://caribbeantourisminstitute.com/cto-online-courses
https://cloud.colvee.org/cto/moodle/?lang=fr
https://caribbeantourisminstitute.com/product/caribbean-sustainable-tourism-policy-and-development-framework
https://caribbeantourisminstitute.com/product/multi-hazard-risk-management-guide-for-the-caribbean-tourism-sector
https://caribbeantourisminstitute.com/product/community-based-tourism-program


 

REGIONAL & INTERNATIONAL PARTNER INITIATIVES 

 

 
Travel Unity is a 501(c)(3) focused on increasing diversity in the 

world of travel through individual and community empowerment. 

GOALS & MISSION 

•  Connect community groups and individuals with travel, 
cultural, and educational experiences to promote personal 
and professional growth. 

•  Work with organizations in the world of travel to broaden 
their diversity, equity, and inclusion (DEI) efforts, including 
aligning with best practices for DEI. 

 

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 

 

 

 

 

 

 
 
 
 

 
 
 

 
Please use this link for further information about the 2023 Travel Unity Summit. 

http://bitly.com/TravelUnityStandards
https://travelunity.org/


 
Please use this link to download the current   

Climate Outlook information. 

Caribbean Climate Outlook - 2023 

The Caribbean Drought and Precipitation Monitoring 

Network is led by the Caribbean Institute for 

Meteorology and Hydrology (CIMH), the World 

Meteorological Organization’s Regional Climate 

Centre (RCC) for the Caribbean. The Network was 

launched in January 2009 under the Caribbean 

Water Initiative (CARWIN) to support equitable and 

sustainable Integrated Water Resources 

Management. 

Please click on the link to download the latest 

Drought bulletin. 

 
CARPHA Tourism & Health 
Programme 
 
 

 
 

CARPHA in its role as the regional public health 
agency for the Caribbean has produced various 
information resources and tools in collaboration with 
CTO and CHTA to support Tourism Health Safety. 

Key resources include the following: 

1. Real time, web based Tourism Health 
Information Monitoring and Reporting 
System -THiS: https://this.carpha.org 

2. Regional Guidelines as well as Hospitality 
Health Safety and Environmental (HSE) 
Standards 

3. CARPHA/CTO/CHTA “Healthier Safer 
Tourism Recognition awardCaribbean 
Travelers Health app 

Please visit the CARPHA website for further 
information: https://carpha.org/THP/Background   
 

Sargassum Outlook  

University of South Florida Optical Oceanography Lab 

 
 

Please use this link to download the latest 
Sargassum Outlook Bulletin for 2023, produced by 
the USF and NASA.  

 
Sargassum Sub-regional Outlook  

 
 
Please use this link to download the latest 2023 
edition of the Sargassum outlook Bulletin, produced 
by UWI CREMES and partners. 
 

 
 
These information bulletins provide a general 

outlook of current Sargassum bloom conditions and 

future bloom probability for the Caribbean Sea. 

 

 
 
 
 
 
 
 
 
 
 

https://rcc.cimh.edu.bb/
http://rcc.cimh.edu.bb/drought-bulletin-caribbean/
https://this.carpha.org/
https://carpha.org/THP/Background
https://optics.marine.usf.edu/projects/SaWS/pdf/Sargassum_outlook_2023_bulletin8_USF.pdf
https://www.cavehill.uwi.edu/cermes/research-projects/sargassum/outlook-bulletin.aspx


Tourism TidBits 
 

"How Effective is Your Marketing?" 

September marks the end of the high summer tourism 
season in most of the Northern Hemisphere.  The end of 
summer is a good time to review your marketing efforts. 

Often tourism and travel professionals argue that word-of-
mouth is their best form of marketing. Yet, this assumption 
often leads to the belief that good marketing is out of the 
professionals' control. Nothing could be further from the 
truth. Instead, what we do, and how we do it, impacts all 
of our marketing including word-of-mouth. To help review 
your marketing strengths and weaknesses, Tourism & 
More presents you with the following questions and 
queries: 

 

-Do accurate research. It is essential that you know 
what your customers really think rather than what 
they want you to hear. Never see complaints as a 
negative, rather see complaints as an opportunity to 
improve. Remember that a person who complains 
will probably be communicating that complaint to 
many more people than you. 
 

-Ask what distinguishes your tourism product from 
everyone else's?  Tourism is about the unique. If you 
are offering the same beach vacation as ten other 
destinations, why should the tourist or visitor choose 
your locale? How can you emphasize (in the leisure 
market) the unique aspects of your locale? What do 
you have that no one else has to offer?  Uniqueness 
can be in anything from a special tourism police 
force to a one-of-a-kind attraction.  Do not state that 
what makes your locale distinct is the quality of y our 
people. Most visitors will never meet your people 
and in most cases are not coming for that reason. 
Develop a "story" about your community and find 
what hidden "treasures" make it unique. 

-Did you offer a quality tourism product?  There is 
nothing that sells a product as well as quality.  While 
quality does not ensure success, lack of quality will 
ensure failure. In tourism, quality means price, 
customer service, attractiveness of the 
event/product delivered in a safe and secure 
environment. 

-Was it easy for people to find out about your tourism 
product?  Often tourism and travel promoters are so 
enthralled with the design that they make it hard to 
use and lacking in customer friendliness. A beautiful 
but non-functioning web site may make the producer 
feel good, but if customers get confused by it or it is 
highly complex they may not think the experience is 

worth the hassle. Most people want to know 
availability of product, how much it is going to cost 
and what the product offers. The rest is fluff. 

-Is your website user-friendly?  Often websites 
provide so much information that people simply give 
up.  Websites do not need to be beautiful, but they 
do need to be informative, easy to navigate and easy 
to read.  Is yours? Ask someone outside of your 
circle to critique your website. Often the best ones 
follow the rule: KISS rule: Keep It Simple Stupid!  

-Be careful of the overuse of Artificial Intelligence 
(AI).  Tourism is about hospitality and personal 
relationships. Too many in the tourism industry have 
replaced the personal touch with the machine 
touch.   Personal and brand loyalty are based on 
person-to-person interactions and not on computers 
or phone trees. 

-Identify people who fit in well in your niche 
market. Not every person or market is correct for 
you, but once you determine the niche market, try to 
entice people who influence others' travel decisions 
to visit your locale or use your services. FAM tours 
(getting travel agents to visit) have been a classical 
method to influence decision-makers. In today's 
world, many people no longer use travel agents and 
so other decision-makers need to be 
discovered.  For example, conducting press trips or 
getting a media person to write a story or give you 
positive television or radio coverage can be a very 
useful tool in a marketing campaign. 

-Identify potential new visitors who are plugged into 
networks.  There are some people in this world who 
have a great deal of influence with friends, family, 
and colleagues. By learning something about your 
visitors, you can soon ascertain who is plugged into 
major word-of-mouth networks and who is not. 
People who influence other people or who are part 
of networks are the best advertisers you can find. 

 
-How honest are your marketing efforts? There is 
nothing more destructive to a tourism industry than 
promising what you know you cannot deliver. Most 
people can forgive a locale for most things, but the 
one great exception to this rule is when the visitor's 
time has been wasted.  Do not advertise unique 
shopping experiences if you do not have any. Do not 
push antique shopping if the visitor will not have any 
way to ship the antiques home, and do not speak of 
your wonderful climate if you forget to mention that 
the humidity level is always high. 

 



-Make sure that your community or tourism business 
is innovative and offers something new on a regular 
basis. Even our most loyal customers often tire of 
our product. Create new sensations, offer new tour 
packages, show that you are fighting for both your 
loyal customers' business and seeking new 
customers.  Marketing means never resting on your 
laurels and always finding a way to reinvent your 
product. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 
Tourism Tidbits is produced by Dr. Peter E. Tarlow, 
President of T&M, a founder of the Texas chapter of 
TTRA and a popular author and speaker on tourism. 
Tarlow is a specialist in the areas of sociology of tourism, 
economic development, tourism safety and security: 
ptarlow@tourismandmore.com  

 

 
 
 
 

 

 

 

 
Compliments, 

 
 

 

  

SHARON BANFIELD-BOVELL 
DIRECTOR OF RESOURCE MOBILIZATION & 

DEVELOPMENT 

BANFIELDS@CARIBTOURISM.COM 

AMANDA CHARLES 
SUSTAINABLE TOURISM SPECIALIST 

ACHARLES@CARIBTOURISM.COM 

 

MARVELLE SEALY 
PROGRAMME ASSISTANT 

MSEALY@CARIBTOURISM.COM 

 

SUZETTE KELLMAN  
RECEPTIONIST/ CLERK TYPIST 

SKELLMAN@CARIBTOURISM.COM 

mailto:ptarlow@tourismandmore.com
mailto:banfields@caribtourism.com
mailto:acharles@caribtourism.com
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